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“Corporate digital responsibility”, Journal of Business Research , forthcoming.

-Van Auken, S. (2015), “From Consumer Panels to Big Data: An Overview on Marketing Data Development”,
Journal of Marketing Analytics , 3(1), 38-45.

- Villarroel Ordenes, F. and Silipo, R. (2021), "Machine learning for marketing on the KNIME Hub: The
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Autres infos

Ce cours est enseigné en anglais et exclusivement réservé aux étudiants CEMS de la LSM . Merci de
consulter la version anglaise du descriptif.
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