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Advanced Methods and Models in
Marketing

6.00 credits 30.0 h Q1

Teacher(s) Poncin Ingrid ;Sinigaglia Nadia ;

Language : French

Place of the course Mons

Prerequisites The prerequisite(s) for this Teaching Unit (Unité d’enseignement – UE) for the programmes/courses that offer this Teaching Unit
are specified at the end of this sheet.

Learning outcomes
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Programmes containing this learning unit (UE)

Program title Acronym Credits Prerequisite Learning outcomes

Master [120] in Management

(shift schedule)
GEHC2M 6 MGEHC2135

Master [120] in Management

(shift schedule)
GEHM2M 6 MGEHD2135
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