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Language is the main tool for accessing and researching the world around us.
It Is a basic means of human communication. With the help of language

means, we have the opportunity to get to know other civilizations and cultures.

Linguists constantly explore the relationship between culture and language. At
present, culture is often equated with a combination of material and spiritual
well-being, with the progressive achievements of mankind that represent a
definite value for future generations. Differences between cultures, In
particular religious differences, can also be a cause of conflict, as it is not
always possible to establish dialogue and rational interaction between different

cultures.



Language reflects the surrounding world, in which we can always see the image of a
civilization that is special and unique to each nation, ethnic group. The representative of any
nation is the bearer of the mother language and mentality. In science, language is the subject
of interdisciplinary study because it embraces various aspects of human activity. Language is

a clear identification of an ethnic group.

The study of language involves not only the study of lexical items and grammatical rules, but

also the study of its sociocultural and linguo-cultural features.

One of the most effective ways of understanding ethno-culture is to observe, investigate and
analyze proverbs, sayings, national symbols and prejudices, through which we can present a
picture of the historical, religious and cultural development of a particular ethnos. As a rule,
most of the listed phenomena are presented in the form of sat idiomatic expressions and

phraseologisms in the language.



Each culture is specific, the analysis of phraseologisms and idioms informs us that the
Interpretation of this or that event varies according to the concept, because linguistic
methods depict the determination of certain concepts in different ways. Synchronous
analysis of idiomatic linguistic units of different languages allows us to point out that
beliefs, prejudices, habits and religious rituals are reflected in phraseologisms. They
provide with valuable information about the mentality of any nation. Phraseological
units show the thinking of the society of a certain epoch, they express the worldview of

ethnos, phobias, prejudices and traditions.

Our paper deals with a comparative analysis of identical phraseological units of three
languages having different typologies, (French (Romance), English (German) and Georgian
(Iberian-Caucasian)), in the process of formation of sat idiomatic expressions in order to

reveal their peculiar, distinguishing semantic features.



The aim of our research is to analyze, interpret and define the differences in
the national-cultural thoughts of the phraseological units of three different
languages, which are observed and firmly exposed in the mentality of three

different nations. The corpora of analysis iIs 8 expressions in which the

names of animals, birds and fish are used.

1. White Crow / tetri kvavi / - ;dgo6o ggsgo - Un mouton a cing pattes —
word by word: "'Sheep with 5 legs" - Rara avis — word by word: ""Rare
oird™. "Bird" 1s used in Georgian and English, and "sheep" (animal) Is used
In French, although the meanings of the expressions in all three languages are
similar, there still exists an "unusual thing" because there is no white crow or

five-legged sheep.



2. (9emgdBg i39bols cocgds - / Tselebze fekhis dadgma / - Tirer le diable par la queue / -
word by word: To pull the devil by the tail. An absolute coincidence in French and English,
this expression is based on superstition and it forces to express the futility of any force. In
addition, the construction of the phrase is typical in all three languages - the infinitive is used In

all three.

3. 0go™m 3535 GHmMIs®msdo - Buy a cat in a bag / ikido kata tomarashi / - Acheter chat en
poche - / word by word: ""Buy a pig in a pocket™, / To buy a pig in a poke -/ word by word:
"Buy a pig in a pocket™. Analysis of these expressions allows us to point out an interesting
phenomenon: verbs in all three languages match, the name of the animal matches in Georgian
and French - “cat" - and the word "pocket” matches in English and French. The meaning of this

expression Is: Buy something unchecked, unknown. The English version emphasizes the

emergence of an uncomfortable feeling as a result of the purchase.



4. 50 dseemol msgo ba ds®boos / Al dzaglis tavi sad markhia / - C'est | “que git le lievre
— word by word: “there is rabbit buried”. “That’s the heart of the matter” — word by
word: “s0 Lsgombol (Lsgddol) gmero”/ ai sakitxis(sagmis) guli /. The French and the
Georgian variants are structurally close to each other, the only difference being in the name of
the animal: dog / rabbit. The English version is completely different from the previous
language versions. The word ""Heart™ is used, which is often synonymous with the word

"Center"'.

5. gm0 Bghdog0m, Msglsygstmsg 593l / fuli chechkivit, tavsakarad akvs / - Etre cousu
d’or - word-by word: “sewn from gold” - Rolling in money - word-for-word: “spinning in
money, rolling”. In Georgian and English versions the word ““money’" appears, while in

French - the word ""gold - or™ is used.



6. d3gwogom ddogmo - / Hungry like a wolf / mgelivit mshieri / - 1l a une
faim de loup - Hungry as a hunter — word by word: "hungry like a
nunter™. There 1s complete harmony in French and Georgian languages. The

English version emphasizes that the hunter intends to find some food.

7. dBL L3omE 2505594393V /buzs spilod gadaaktsevs/ (39¢oLdg@ow
20D30500905 Msodqbo) - Faire d’une mouche d'un elephant — word by
word: “dboliogob LB3owmlL ao39mgds” - To make a mountain out of
molehill — word by word: Creating a mountain "( to turn a fly into an elephant).
In this case, too, there is complete agreement between the French and Georgian
versions. The English version is completely different, just emphasizing the

attempt to create the big from the small.



8. 29960¢00, 35dmdgdoemo 3sgo / A thin, emaciated man / gaknili, gamokekili katsi / - 11
en a vu d’autre — word by word: ""he saw another bird" - A knowing old bird —word by
word: ““The knowledgeable old bird". In this case, the French version is different, it is not
a phraseologizm; the presented construction does not show any artistic methods such as

metaphor, epithet, hyperbole, antithesis, etc., which are widely used in phraseology.

Finally, as a conclusion, it should be noted that even these few examples allow us to
confirm that the ethnocultural characteristics of language bearers, the peculiarities of
life, traditions, climatic conditions of life are purely and thoroughly reflected in the

lexical groups of phraseologisms of the languages under analysis.






